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With the economic growth of China, the national wealth increases rapidly. 
Especially after entering 21 century, the high-income group gets larger. More and 
more clients want their equity to be managed effectively, so they asking for the 
help of professional financing personnel and institutions, which forms a broader 
market of wealth management. The immense demand of wealth management 
attracts many domestic commercial banks to join this market. Bank of China 
(BOC), one of the four major state-owned commercial banks, relying on its 
strong strength, has obtained greater development in this field. But there are still 
some problems in the development. In the wealth management market, BOC is 
still in the exploration phase. So that finding out the correct way to develop the 
wealth management business as well as the marketing strategies adapted to 
the situation of the Bank of China is of great value to this bank. 
This paper first introduced the domestic and international research status on 
wealth management business of commercial banks, and discussed 
the  developmental background and status of the BOC’s wealth management 
business . Secondly, based on the Michael Porter’s five forces model and SWOT 
model, analyzed the market environment for BOC to develop wealth 
management business. At the same time, this paper designed the questionnaire of 
marketing factors for the wealth management business of BOC, and applied the 
factor analysis to find out the main marketing factors of wealth management 
business of BOC. Base on this, the paper draw up the marketing strategy. Finally, 
summarized the study achievements of this paper and pointed out the further 
research directions. 
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第一章  引言 
第一节 研究背景与意义 
一、研究背景 
20 世纪 30 年代，理财作为保险推销人员兜售保险产品的营销策略，在
美国逐渐发展起来。第一次世界大战后，美国经济得到了飞速发展，社会财
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